


Giving PACS CSO’s A Voice

Editors - CSO Interface

Over the last year, the Madhya Pradesh and
Chhattisgarh Programme Support Unit (PST) has
begun a dialogue with the local and national media.

As part of this endeavour, the PST interacted with the
media in a press conference during the State Livelihood
Conference on August 2005.

This was followed by the SBCA's interventions in trying
to organize media visits of the local media to project
areas, to enable the media to cover grassroots issues.
Over the last six months, the following two issues have
emerged:

. the media was not keen to take part in stage
managed visits and wanted to visit areas on their own

o howevert, left to their own, the media was
unable to find the necessary urgency to cover any of
the areas

o there was also an indifference to coverage of
development issues

To bridge this gap, the State PST deliberated on how to
engage the media as a partner in the development
process in Madhya Pradesh and Chhattisgarh. It was
then decided to hold a CSO-media interface as part of
the State Core Group (SCG) meeting on February 1,
20006, at Hotel Amer Palace, Bhopal.

The interaction is in continuation of a year-long effort
to support communication capacities of CSOs and to
explore linkages for their voices in the mainstream
media. The communication initiative aims at leveraging
the work of CSOs to accelerate programme implemen-
tation through a broader and integrated information
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and communications, and forging strong connections
between PACS community initiatives and the media.

Prior to the event, the CSO members and special invi-
tees shared short presentations on:

o their organization

o their issues

. constraints/challenges/opportunities faced
o relationship with local administration

o their expectations from media

The Editors Meet was facilitated by Dr Arun
Bhattacharjee, Director (retd.) Press Institute of India
(PII), New Delhi.

Participants included PACS CSO representatives like
Ameen Charles of CDC, BALAGHAT; Rekha Gujre
from Pradeepan, Betul; Dr Yogesh Kumar of
Samarthan, Bhopal; Anup Kishore Sahay of
AARAMBH, Bhopal; Father Soosai of Asha Niketan
Welfare Centre, Bhopal; Ajay representing the VANI
network; Sanjeev Ranjan, State Anchor, PACS- Madhya
Pradesh & Chhatisgarh; Deepak Dey, State MEAL
Coordinator, PACS- Madhya Pradesh & Chhatisgarh;
Amod Khanna, TAAL, Bhopal; Anwar Jafri of
Samavesh, Bhopal; Aditya and Sushmita Malaviya of
Write Solutions , State -based Communications Agency,
Bhopal; PK Biswas of IIFM; and other invitees and
CSO members.

A stimulating hour-long discussion with editors and
newspersons, including Mr Abhilash Khandekar of
Daily News and Analysis (IDNA), Palash Surjan of
Deshbandhu and Ms Shroti from Raj Express, amongst
others, was held on problems and challenges impacting
on a sustained CSO-media relationship.



It was felt that media has generally not kept pace with
social change in the country. At the same time, it has
not been able to reflect the issues and problems affect-
ing 70% of India’s pop. It was also generally believed
that the media is insensitive to these issues (which is
debatable). The problem may lie in the failure on part
of communicator’s and field journalists to package and
present issues and problems in a way acceptable to edi-
tors.

Probably a time has come when we need to rethink and
reorient our communication and media strategies. In the
long run the print media may lose to the electronic
media unless it takes this problem seriously. There
should be more interaction between the communicators
and facilitators working in the field- mainly CSOs and
the media.

The CSOs should also create 2 communication focal
point with a clear perspective about media functioning,
If the CSOs can establish their credibility, there is no
reason why the media should not use them as a conduit
for information.

If that can be achieved, information gathering will be
more broad-based and vital issues will find space in the
print media. The electronic media already has more
viewer ship than the readership of newspapers today.

As this is a new media, certain indications of innova-
tiveness are being noticed. One new channel has devel-
oped the concept of citizen reporters.

The economic aspect of newspapers are important for
media proprietors and editors.

Lateral spread of print media will be economically ben-
eficial. If the media focuses more on micro issues at the
local level, it will not only help its circulation as well as
benefit people.

Unless we do that, the huge govt. effort to spend over
Rs 50,000 crores on rural development may not show
the desired result, and to achieve that goal, CSOs &
media have to work together.

Also discussed at length was the issue of trust between
the media and the CSOs, and it was decided that one

way to build trust would be greater involvement in each
other’s work- with the media showing greater sensitivity

towards issues and concerns of CSOs, while the CSOs
would attempt to understand the constraints and issues
peculiar to the working of the media, particularly print
media.

Most CSO representatives admitted that they needed to
learn more about about media relations and what the
media would like. It was felt that knowledge will seep in
as we continue to follow this kind exercise at the district
level.

It may help if the CSO reporter would reduce the
issues and problems in bullet points. In that case the
problem/issues will get more attention instead of
wasting time on elaborate reporting, which may be
doneon paper as required, while having enough time for
discussions on crucial issues.

Some of the best practices were reported at the
meeting but the others did not follow up stating their
experience in a parallel communications mode.
Another exercise may be done by posting other CSOs
the problems encountered in the field before the meet-
ing, seeking suggestions and help. That will provide
everybody ample time on discussion on those, instead
of thinking on their feet at the meeting,

The interface emerged with a ‘BHOPAL DECLARA-
TION’ to strengthen CSO-media interface in the two
PACS states of Madhya Pradesh and Chhatisgarh, and
which can be summarised as follows:

u Increased interface between NGOs and Media
(higher frequency and contact)

u Field visits invloving more mediapersons

u Media audit

u To advocate for a clearing house of credible
information, either through a network or
specialised agency - an apex body of CSOs

u Sustained campaign on some specific issues

u Culture of transparency within CSOs

u Local media personnel to be involved at the

local level
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ANNEXURE 1

PACS MP & Chhatisgarh
Background Paper for CSO-
Media Interface at Bhopal on

February 1, 2006.

Background

A The world of the media has undergone major
changes. While the print media, once supreme, is trying
to hold on to its past, the electronic media has turned
the wotld on its head.

A The problem; it is being driven by commercial
interests, and today there is no public service broadcast-
er in India apart from the Prashar Bharati and All India
Radio.

A At the same time, the print media is also being
market driven today, and in the process, losing its social
commitment, once it's fundamental.

A It should be a subject of debate whether with-
out this transformation the print media could have, or
not, done bettet.

A India is becoming a global power. Yet her media
is moving in a retrograde motion; Indian companies are
becoming transnational, but Indian media is being slow-
ly taken over by the media Mughals from abroad.

A Naturally, we are more concerned today about a
beached whale in the Thames of London, than about
the restoration of the sights of the victims of MIC gas
disaster in Bhopal.

A This is not an indictment against the Indian
media, but a statement on reality; a candid perception
of the changes taking place.

A Thirty years ago, Indian newspapers had eleven
staff correspondents abroad; today we have only one,
when the gross income of the media has increased
three hundred folds.

A Spending on training of journalists and the cov-
erage of news has not increased proportionally,
although the journalists, individually, today earn three
hundred times more than they used to earlier.

A It appears that the improvement in their eco-
nomic status is inversely proportional to their loss of
commitment, generally speaking. There are always
exceptions.

A

The situation is not totally bleak. There is hope.
A A new orientation in news coverage is most

likely to come with the lateral expansion of the print
media, but it is difficult to say when.

A If that fails to happen, then 'online journalism'
will occupy that place.

A A donor in the USA, or Japan will be able to
know faster about the environmental, education or
health-related crises in a backward village in Jharkhand,
Madhya Pradesh or Arunachal even before the Indian
print media picks it up.

A The failure of the Indian media to address these
issues will soon globalize them in the same way the
economy of the country is being globalized.

A It is time the non-metropolitan media starts
thinking on these issues.
Let us take these questions below before we go into

Part Two of the exercise.
Part One

Q. How can problems like poverty, education, health and gender
equality make it to the front pages of newspapers or onto radio
and TV newscasts?

Ans. Poverty, education, health and development are
fundamental issues and are accepted as such, hence not
newsworthy. These are like files in government depart-
ments, which do not often reflect the millions they are
going to benefit.
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Journalists as a tribe are predictable creatures. For them
a single murder near their home affects them more than
a massacre in a distant land. We have to find a way to
break these issues to micro level, and localize, to gener-
ate media interest.

Things have already started moving with the CNN-IBH
accepting news and photographs emailed with news
bytes under the "citizen reporter". This may finally
compel the major dailies to take note of these. There
was a time when newspapers used to have "mofussil
correspondents”, mostly lawyers or teachers writing to
the newspapers on local issues and paid on the space
devoted to these. This used to help in-depth coverage
of rural India and issues.

Today, the NGOs who, in most cases, are more aware
of the burning issues and often better trained, can take
up this task for the print as well as the electronic media.

Technology is in their favour. They will need slightly
costly cell phones with digital photographing ability to
send stories with pictures to both the print and elec-
tronic media.

Q. When put to a journalist, the question tends to elicit a long
litany of complaints of the difficulties they face in reporting on
issues that the media do not consider "newsworthy".

Ans. We may have to prove to the journalists the news-
worthiness of these issues by breaking them at the
micro-level.

Development journalism had fought a long battle for
the last 30 years. Onslaught came from the western
media. Ironically, the western media finally saw the
merit in reporting these issues, trained their reporters
how to make these issues newsworthy.

Unfortunately, the media in developing countries joined
the western media band wagon in opposing develop-
ment journalism, calling it ' an UNESCO-sponsored
attempt to control the media', but failed to learn from
the examples in the West; how the wall Street Journal or
the New York Times, or the guardian covered these
issues and made them both liked, and readable.

This is an issue of skill development, aptitude building
and interaction with dependable sources.
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Q. 1t is also a reality that at first glance, the eight Millenninm
Development Goals (MDGs) to which the international commin-
nity committed itself at the September 2000 United Nations
General Assembly, involve issues that are difficult to link to the
local news covered day to day by reporters, which tends to follow
the local political agenda, according to several of the participants.
Is there any way this apathy can be removed?

Ans. The Department of Public Information of the
UN had always remained the weakest and less patron-
ized.

Only lately had the UN started hiring media profession-
als to help the organization, but fundamentally it
remained a bureaucratic behemoth, where any overt
attempt to make the issues popular and acceptable to
people had faced tremendous resistance from within.

Communication is yet to be regarded as a 'special sci-
ence' within the UN system. Wherever it had media
professional at the decision making level, there was
always success; e.g. UNFPA, UNICER

The success of the UN projects largely depends on
advocacy groups, NGOs and those who voluntarily
offer their time and lend their professional advice and
cooperation from the media professionals.

Journalists have reasons to ignore the millennium goals.
How many journalists know about the Eight
Millennium Development Goals? These high-sounding
objectives do not attract them. But if we can show
them "what fund came for this, from where, and how it
was utilized, how people had been benefited' they will
take note.

That is where we shall have to start.

In short, some of us will have to spoon-feed them, and
when they find the contents taste better, they will ask
for more.

Q. "Harnessing the Interactive Generation' says Jim Chisholm,
WAN Strategy Advpisor, "The world is full of millions ... of
people who want to do our job for us, and publish stories on their
own ... Production editors no longer have staffs of 50 -- they have
a staff of 50,000. The problem is, nobody knows what is good
among all that ... we have to be better than Google and the other
aggregators at developing the tools to determine what is valuable.”



Ans. He is absolutely right. A journalist does not have
time to plunge into the jungle of information on educa-
tion, development, the environment or the millennium
goals.

He wants facts and data that relate to his constituency
without any cluttering,

This is possible if we focus on micro issues.

For instance, look into the Prathama Study on primary
education. A commendable task performed by a NGO.
The study found, in Bihar and Jharkhand, where the
school infrastructure is weak, the students have fared
better than those in Tamil Nadu, Gujerat and Andhra
Pradesh.

This can be a subject for development journalism, cov-
ering the domains of education, health, infrastruc-
ture/development etc.

Q. Brainstorming on innovative strategies to get pegple's voices
into the mainstream media.

Ans. It is nice to hear the word "brainstorming" surviv-
ing fifty-five years after a US General coined it during
the Korean War. The West did not win the war but the
word caught the imagination of corporate planners and
academics.

Let us look at the issues this way and find out if we can
brainstorm through:

1. Editors have no time for this kind of stories.
Correct or wrong?
2. Which editor will spike a well-written and

researched story?The truth is an editor will not spike a
good story. Then why are these not published?

3. These were not published as they were not writ-
ten well, or not good enough to be published.

4. A new definition and paradigm of 'sexy' and
'non-sexy' story has to be found.

5. This will be possible once the media persons
earn to relate
pegs to hang those, and perhaps relate to politics, which
has become the bane of journalism in India.

6. When a journalist reports about poor roads,

those issues with news angles, find

lack of drinking water or about non-existent schools in
Bihar before the elections, what were they doing? They
were doing development reporting under the guise of

elections coverage.

This way we shall discuss most of the issues related to
development journalism that covers almost the entire
area of our concern.

Part Two
Questions for the workshop:

1. Is the media today more commercialized than
before?
Ans: Yes () No ()

2. Has spending on news
gathering/reporters/subs etc has increased in the last
three decades in relation to the media's gross revenue?
It was only 3% in 1973-74.

Ans: Yes () No ()

3. Has the circulation of the print media increased

or decreased over the same period?
Ans: Yes () No ()

4. In case the circulation of the print media has
increased:

(a) is it due to reporting crime or pandering to sleazy
sexy news, Or (b)is it a natural process with the increase
of literacy and purchasing capacity of the people?

Ans: (a) Yes No () (b) Yes () No ()

5. Can you think of any other reason? Please state.

6. Do you believe that coverage of health, educa-
tion and the environment, or grass root-level news and
features will affect the circulation of the print media?
Ans: Yes () No ()

7. Do you believe people will not prefer to know
about themselves, or for that matter if the girl or the
boy next door has done better?

Ans: Yes () No ()

8. Do you believe that reorientation in media
focus will affect circulation?

Ans: Yes () No ()

9. If the answer is YES, then it must be true that
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(a) the marketing departments of the major multina-
tional and transnational companies are wrong in tailor-
ing their advertisements and promotion efforts to reach
the underprivileged that the print media preferred to
ignore.

Ans: Yes () No ()

10. If that is not true, then there are scopes for
country newspapers, and they can expect support from
these companies.

Ans: Yes () No ()

11. In which a poor, backward person is interested?

12. Ans: His food, clothes, wages, health, educa-
tion?
Yes () No ()

13. Or Laloo Prasad Yadav being elected or George
W Bush visiting Europe?
Yes () No ()

14. Will a good editor throw away a good copy?
Yes () NO ()

15. Does the print media, journalism institutions
today teach or train a journalist how to write a copy on
these issues to be good enough to be published?

Ans: Yes () No ().

16. Is it rational in a country, where out of a billion
plus people only 313 million live in urban conglomer-
ates, and the media caters to their tastes and interests?
Ans: Yes () No ()

17. If it is not rational then should not we read the
writings on the Wall?

18. These writings are already there, although not in
large headlines: 1. Major print media owners seeking tie
ups with overseas media. 2.Electronic media already in
the process of being globalized e.g CNN-IBH, Star-
ABP group, Times-Reuters, (on the cards Headlines
Today/Aajtak-IPTN).

19. One can ask what have these got to do with
development reporting?

20. The answer is: everything, Time has come for
the center of gravity for news/feature coverage to be
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evenly balanced for survival.

21. The multinational companies know that a rich
man, or an urban dweller can have two refrigerators or
at best three television sets. That would sell possibly
600 million products, but an empowered rural India
would buy over a billion sets.

22. If we talk about a market-driven economy, we
have reached the cross roads where we may have little
alternative but to look at rural India, and the issues
affecting them as a market that remained largely unex-
ploited by the print media.

23. It is clear that the electronic media will reach
there first. Yet, in spite of its jazzy tone, and mesmeriz-
ing glare, the fare offered by the electronic media can
only be regarded as snacks.

24. A satisfactory meal can only be offered by the
print media with comprehensive coverage, which it has
not done. And the people are hungry.

Part Three
Strategy: How to Achieve this?

25. Health; broken down:(a) The environment-relat-
ed health issues; (b) poverty-related health issues, (c)

information/education-related health issues e.g.
HIV/AIDS

26. "Education; (a) achievement-related, (b) infra-
structure-related, (c) administration related,(d) gender
related.

27. The Environment: (a) environmental health,(b)
water,(c) energy,(d)flora and fauna,(e)the people and the
environment,(f) sustainable development,(g)participato-
ry conservation etc.

28. Each one of these issues at micro-level can
offer enough material for a story worth publishing, if
the journalist can relate the issue to the focused social
condition. He has to connect these to the changes tak-
ing place all around, and find if the changes are better
or unwelcome.



29. In the new world 'man bites dog' is not news @H IRA Udh YATSEAT dThd 99 &1 & | fhR N Sqa@T
anymore. "Dog bites man' is news, if the dog suffers Afear Ao 7y A I @7 2| IRAY HuT JIRIET
from rabies, or the man is aggressive or it was protect- g9 & 2 oifpd ardia Mifear wv oHr facey o Nifear
ing the property of its owner, depending on what angle  Hufei weslr ST W& & |
the journalist is looking for.

g WIfd® © fh el 89 o= @l </ 94l @ dc
30. In short, anything is worth printing, provided R AE @A d IR § SgreT foaf~ad € R 9 ¥ e i
the "promotion (intro), packaging (layout) and content IS & ReR AN &) e B R 9 oW & ol Sad
(research, data)" are right. Rifga =7 €1

31. To achieve this objective we need the following: % T IRAR ST & RIeli® IRIY 781 2, dfod
(a) a dependable source, (b) reliable data, (c) events and  gdihd &1 9a™ ¢ 3R 8 B gelld B TH TR § |

development for news pegs,(d) reporting and presenta-

tion skill of journalists, (C) right approach to back- ) RIS Ugal, TRA 3RIIRI & URE Gdreardl
ground, (f) and interactive relationship between the faewl & 9 W) ol gART % Uh areerar fager #
media and the grass root workers/NGOs. Safes Wifea & o g 4t AT I T =

EZ UHHRI & URIETOT 3R WeaRl BT SR S U
TE 991 B, BTl AfFTTd ®U ¥ UFBR, Tgl B ol H
A 9 e B e B

< < = T 1T & {6 AIe IR OR S9! ATl 8Tl SHd)
IIlHlIldl gfiggar & fudd o # 9o & ¥ R 39S Jare ar
g A

& BT O R 9 FPRemeEe T2 € | SWie onft

AT § 1 BRI 2006 Bl Tl = |

AUEHl /THAGRI B ol URT AUCT 5 fove @i o Rex o & @ & @t & <l

IR BANTES BT THITSTS YU H {B T 98 B P FHEAT B, ffb I8 HEAl JRb
' g & var &9 B
d ﬂ I e gfe AT TS} BIAT, A7 IMcle T UABIRAT’ $HP]
R of o |

Ed AT ®1 g 7 3rEw 98ad gY 2 | Slafd Ud
S H RReR R 8 qrer five Hif$ar o9 omw 3rdd @l o~
= REGTS, FEAYSY IT /U & Usel ial § &
Y R P PR TR @ 8, e WA T g B qafaror Geefl, e a7 wRey e dhe & IR #
F1 Iee-—TeIe IR ¥ a2 IR five Afear & HB Ale@ 8 A gl MRST AT
E| el Bl IR A STRATT
. o & 5 o o S SO @1 STaT AT 6T U8l g9 ATH B |

@%Sﬁ?mwiwwﬁsﬁqaﬂagﬁ@m%@ﬁ % 3 Fgal @l WorEa] @E H aRd difear &
P BISHI PIg ATGITh T BT THARY T 6T | AHHRIE T STed] & S UHR qAvS a1 <0, Sy

N b <21 DI FfHERAT PBI YAVSHIBRYT [HAT T RET € |
Ed s A1 @, fve Aifsar ff 9R gR1 yMIfad @

BT & 3R 39 Ufbar § I U+l gEioie gfddgdr @I &l - o T S L& e @ .
2, ol 5 & sad gRETd amER o ooy %W“;“‘@ HUSRIERE St

= 39 919 WR 989 BT A1y {6 w1 39 9| B . .
R e A g 8 B T @ @ T R B TR R A 9 & w5 &9 §7 e
TR g1d B o | g
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AT T

HaTeT— TR, fRrer, ¥areed 3R SIUSY WHIAAT & ARG
TRl P Ugel YO GY AT XISAT 3R GRS Pl @aNl B
JART H &Y ¥ 8T Y dabcll 87

Stare— TR, Rrem ok faera g gee € @ik 9
74 foram T B, sl S Wkl & A T8l AHe
SIAT | 3 RGN PRI &) BIgal & A €, SS9 ofrEt
QART &7 3 A8l Bl 972 J BRIl Uga drell g |
THAHR TP T & w0 H U9 AT B 8 s R H
wfawrarft @1 51 FAHd 2| SHb ol SHG R B U @l
U%h BT Bl §X U BATHIVS A WG] JEHIT &l 2 |
e @ B Ua1 A @ ol & g9 &l B g W
BUGAT THITAAE b AT BT, = A g1 81T |
BT daal Yo 8 T B 3R Voo e Rurer”
P a9 WeRl BT BIOA I & Ol B & A1 $
A & IR woll T €1 39 BRI, 98 efd MRRaR 89
W &JH < & fod A9R 8 9ad § |

TP 9T AT 94 RGARI & IrF “UTHIUT SATHI I HaTegrdr”
B0 9, O SATETeR darel A1 fRrerd B o, S R "
TR IR # forgd o 3R g+ Wl & ford 47 ura o |
SHY YT SATDI 3R URIOT J{&l & IR H Te<rs drel
AR B § 81T et o | 819, NGOs, ST SITETaR
AEEl H STeid ggal & aR H SRl SMeRI @ 8 3R
JIHIR dER ®U W ulRfeT B € e iR gerasifea
Nfewr & o I8 d BT § of Adhd & | dh-Teol Sd
ger § 2| e iR goaeie Mfsar <91 & wier & a1
BIERTH & R B S6xd 8l |

WqIei— S GABR & I8 WGl Yo7 ol & dl 9 99
BISTATSAT BT FATT BN o1 & ol S& S &l & IR H
XTHSICT |

SAE— TFGRI I IE AifAd B & ford 6 I 958 TR
99 ARID ©, BH S @Rl b GNP WGUS B BT |
wel I a1l d AT 9aaIRdl 5 Teh oWl s st
2| 99 W UReH & HIAT A UER o B

foemm g ¢ f& sraa: uRem & WA 7 39 qgal @l
YR BIU H BIQ <@ o) § | =8I MU Haragrdrsil &l
g Ui fear € & 37 ggai & Ul & ahd dd
T S | guig W, faerasiier <e o Aifear faer
JFGBIRAT BT R w1 § aRes & Aifear 998 @& a1
IADI D gRT TR HIfRrer” garm g, offdd ga uf¥ew
P IR0 I Aol WRaT 6 fhd R a1 we e A

IS <TER AT MNTIT 9 3¢ SrRgaRl # og o iR g8 & a8 e, e, waiaror a1 9] dedl & SFaR] &
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T P AR UG hifddd I91-IT| Ig DIt & A,
TR & fafor 3R R -G Aidi & A1 Fdig BT
AT B |

aTei— 3778 fHeifa+ fadra aed (Millenninm Development Goals-
MDGs)] @ Ffd SR wH&rd 7 RIawY 2000 @1 WY
T WG P SN STHel H gfaggar oife} @ oft | a8
U% EHIHT & [ Ugell Tov § §9 e 4 9 g T &
forg 97 @avl W SieT glR%er glar & forie IR #
areeTar IS forgd &/ @ Gl & S99, §7 @ev)
7 SIRINY WITHIT ISTHIfdE YoivST BT 8/

SATE— WA I HE BT AlD AT [THNT BRI FaH
FHAGIR &7 T 3R Sd! IR HH g faar Tr g |

TS B AYad gAY A GRAT Bl FEId1 o & o
AT WRIaRT &1 ITIANT TR Yo fhar 7, dfd girard
WY W UP WHHE AIPRIAE! € R8I 8 | Al i g @l
ATBOT R AT BT B 9 BT Pl DI DI T
Al 39 AR & WIdR IABI Sdawd (AR g3l © |
fas=r" AT ST ATl ©

o9 Al 3y Aoy @ TR W AT B YR o R E,
TR & HEE el 2 SAERY & for met|y Tmwen
YT I YRASTTAT BT HTHATE 9gd HY URAT B dTel
TRl Boe R 39 drlf R R axct & o wfes w0 9
U gad < 8 IR S YRR |elg <d & &R Wfsar &
URIRT AT & FEANT I € | FEure! & Fedl (millen-
nium goals) @1 IUYETT IR & o, THHRI & U BROT T |
fPd TFBR WEHTE] & NS el ;Eight Millennium
Development Goals) B IR H SHd 82 A RN REBH Hered
I AT & A | Afbw I 89 S I foar wahd @
& s ford fhasm o9 @l 9 oM iR fd UasR @
SWHTA 83T, dA AN $I SHY BIIST ga7l; df 4 39 W
= T

T TB A YW HAT BT |

Werg ¥, B 9 §{B DI S Gg # At Srern g iR
g 2 BT @IS ITTBT T Al 9 SATGT dY JIT BN |

HqTeT— WAN XU SFeligdR o feRled &1 ®&T &,

ST U PRIST ... AN ¥ AR & Gl §AR o1 BT Rl
gIEd & SN Ga @R BIYAT TR B..... | HISHIT FIGH P
9T 50 HHAN! TEl B......89P GINT 50,000 HHEARI & | THRI]

§gav 8T 817
STqTe— I8 UheH S1db & | Uh UAhR bl 3d-1 J89I 8 &




SR H G5 | 98 91 &l dieed & o/ &= ¥ Hefdq
T SR s dTEdT B |

g8 T §Wd BT OTd B9 geH ggal WR & divad BN |
RN & o, ureifire Riem W U & e BT < |
TE UH e §RT fhar T geiaH &M § | 31egdd | Ul
el 2 & f98R ok sREvs 4, S8 well et $HuiR ¢,
B3N 7 AT, ToRTd 3R MUY B oo H d8a”
g 5 21 I8 faem wFHIRa &1 vy & dan g,
forers fRremr, wawed, gi@mel e /fdem onfe amd 2

AT G N & HISAT H AR P Sraret ot @ ford 7
faxa @1 Rl @ qi] H [d=R (@99 (Brainstorming).
AE. U IFIRG] HAMR—IS gRT DINATG Jg & G9d TI1-
S @ T Al 918 Sadasddeuast e bl Gl AT
SIAT & | UR¥EH 1 g8 g el Sildl offd I8 Ied BRURT
fRRISTT (corporate planners) 3R fbTaffie AN Bl agd
IR

MY §H &l Bl 39 UBR o R doRl & &9 59 &
g ¥# w7 fdaR—fawel (brainstorming) &R Fad &

1. 39 UBR @ GaRi & o) HUedhl & U IHI el
2| |E AT TeAd?

2 DI HUGH ! A I fordl iR e &

T GaR DI YT HAT? a8 I8 © [ Pig W dured

T AR DI SUETT el BT | R Fai 2T UBTRIT Bl
ST ?

3. Y gAferd T8I YBTRT @7 A Rifdh I 30 T |
fopar ST |

4. “FR AR IR—AR @Rl B b TN aRYTET
TATIFT BT |

5. Jg q9 F9G BRI O HIfSAT & AT S gaal Bl

T B0 A ST, 39b ol ST Il IR IS 5=

JISHIT | ST ARg o, O f wRa # umdiRar & ford
ERINEASICRIRC IR

6. T4 UFPR FAd B U [ER H WRIG FShl, U
S B B AT Wl TaRE 8 b aR ¥ fogd € a9
3T H GG B @RI B w9 H [AFRT wHHIRAT & Al PR
T J| 39 ISR BF fIHN wHSIRAT ¥ Hafd &8 qgal W
AT H, A TIR WIGR & G &F Bl 30+ aRfy #
e & |

qTT &
HrIver ® ford Hard :

1, RIT 37TS MSAT Ugel A AR FaARIGT &7
Srarq - & () T ()

w1 fise A Seel 4 Aifear @1 g M Bl
Jo T H W ST B /Hareararsil §/ |3 offe § W9 99
T 8? 1973—74 H Ig RI% 3 WAL o |
Sarg ' () T ()

T g9 B W ¥ fie Aifear &1 dgerE 98
AT E AT IS AT 87
Sfarg : gl () 7 ()

4, e fie AT BT FaHelw 96 AT ©
F. T I WY B TR BIUA & HRUT © AT HEe Had|
WX BIUT & BRI 8, AT
. T Ig ARRAT 3R AN BT BT § QNI & BRO
Uh @Ifdd Ufear & BRI 87

A @, ' () Fel () @ ' () T8 ()

5. T AT ¥ 3R BRI & IR § A Ahd B?

HUAT qAH |

6. T MY FHA 2 fob wareey, et iR gafaRor, ar
S ®R @ @R &R BRI Jifear & Aol W
IR STAT?

Stard &1 () T ()

7. RIT 3T g T & (b AN G& & IR H ST
SITET RIS BRd § AT 310 TS B ASH! AT dsd B
I8N B B IR H ST SITET TR B 87

Stard & () T ()

8. T MY FHT © b HfSAT & B BT
SEIGR] AHIAUAGSIGIIaeE HY A Aol IR SRR
BITT?

ST : gl () | ()

9. afy S & 8, 1 98 99 8F a1ty @, 99
fRrer T ® 1
Stard @ () T ()

10. Ife Jg S 98] 8, A ATHIT gaeoidag IRIaRI
% ford omEe ® iR 9 39 Sl & HEANT @) SRS R
qbal |

Stard & () T ()
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11, e T, o afdd fad sfa wadr 27
A ;T WIS H, HUS, Horgy, WEd, frer #?
& () T ()

12, T AT UG ATGd & g1 S H AT SISl g9 &
AR AT H?
rard : & () T ()

13. RIT BIS 3BT FUIGH Udh AT WaR gadclg dl
B <IT?
Stard « & () T ()

14, 7 e Mifswr, =FHRar & R 3 THaR Bl
I8 ARE <d § f6 39 qgal W P9 geR @aR
AT fb 98 BU= AFg 8 SR?

Sfarg < & () T ()

15. 79 <91 & TP 3RT | WTET AN H % 31.30 HRIS
AT v IRaAl 0 Ed §, 91 g Sfua © e Adifsa
Sl B B AR wWle B GaR BU?

Sfarg < & () & ()

17. Ife gg Sfad =&F & a1 g8 St o7 ofey & S9
TR & AT ATRA?

18. 9 g8t g ¥ & A g, geife ¥ 99
2edlrgy H & ¥ ¢ 1. 99 e Afsar & aifere fadsh
NS & A1 TSgeT R Bl BN B & | 2. sAISITD
HISAT qATSCABROT BT UfGAT § Uel ¥ & 2| SSRT &

fory CNN-IBH, Star-ABP group, Times-Reuters, (on the cards
Headlines Today/Aajtak-IPTN).

19. TE gBT o 9&dl 2 & et & @i | g0
T TRIPR &7

20. TAE € 99 BO | 39 gad M T ¥ 5 =T '
@ forl @Rl /WaR & @Rl B S TWd F Agferd g
=R |

21. IERIS I HUlAl S & b Us e9a afam, ar
IEX H V& aTell & NPRIOREHR W Hdhdl § A7 a9 <
T TG Ahdl & | 399 Hd 60 HRIS Se [9db, oA
TP didhddy T IR UH 3RE A SITET AT ENIeT |

22. IfE B TR dI AT IR IR ieferee & ard
PN G 8 Y0 IR W UgF T § 98 AR U F8I

N T O T IOR B BY § IRR SToid & o anft dd
e Mfear & argar @7 2 |

23. Ig 9% ¥ % geragie MNfear agf ugel ugam|
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iR ¥, oI dcPh WR IR TIgs oHd & dIag[e goldelid
ST S o9d U™ B a8 % TH A ST 9T
Tl 2 |

24, U Fdmoi-e 9o R v e fifsar & 2
bl & FTIdT devsl F9T 81, o fb enfl dd a8 A8
g1 SR ARt g E |

HRT
R 1 B O B | S S B 2

25, 8T ; WRIE BTeAd : b, Wed $ GATIRYT A Fefed
Iqe; @ WEd @ NG J G g9 T Wed b
TSR/ R | ST gga Sarexvl & for’d HIV/AIDS.

26. e ; &. Sudier |del @, giardl erar |adl, .
UM Hadl, |, Sivst el |

27. TIfROT : @, TATARUI @Ry, @, UM, T Sl .
g 3R Sligerwg, 9. AN 3R UATERY B, FE9FT HRefoT
e, Ife gaaR AMioe Rfd g o1 Sl A

ST ¥ B QT geH R W USRI BF AFg @R & ford
T A § AR § | S SHGI e U 819 dTel

gealrdal ST ® 3R Ig TATT HRAT & b 9gag J8a
MRS ISR

28. T HER ¥ e Gl Bl BIeT’ 3G WAR g
e | A Gl AT 9 I 2 AT AR SMEH B 3 Al
Gl U AIfoTh Bl SIRTE Bl & HR 8T o Al “Fedll
I BT Phledl 2 Wk §, I8 39 W R & f6 =aR
fbe T A g9 < T B |

29, e H, BB Al BIUT ARG 8 AHdl §, ¥ b
TR (intro), BRI (layout) SR fAwIAM™HT (research,
data)** &% % |

30. 39 HHAe BT BRI B & ford g8 A fordt
q1d} P oTeRd ®

. TP WRINHE< 9

1
2
3
4. TFBR P Gk TR B AR 39 A PRA hT DI
5
6

. gl B TR% HE QI
. NfeTT IR ST FRIGAl /Bode & g AT Redr
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